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EU support for the Creative industries sector
Wednesday 17 March 2010
Lighthouse, Poole’s Centre for the Arts, Kingland Road, Poole, Dorset, BH15 1UG
Background paper for speakers
1. Introduction
The South West UK Brussels Office, together with the Borough of Poole, is organising an event on EU support for the Creative industries sector. The event will take place on Wednesday 17 March 2010 at the Lighthouse, Poole’s Centre for the Arts, Dorset.

The South West of England has a very strong Creative industries sector, which is growing faster than the rest of the economy and, in particular, in the sub-region of Bournemouth, Dorset & Poole. The region employs 144,000 people in the Creative industries, which contributes to 8% of the UK’s GVA. There is expertise in music and advertising, creative and digital media, performance and visual arts, as well as arts and crafts. 
The South West of England Regional Development Agency plays an active role in supporting the growth of the Creative industries as it is has been identified as one of the priority growth sectors for the region. The Creative industries have been identified as playing a key role in the regeneration of an area, both in terms of the economic impact and the cultural impact that they deliver. The South West RDA has therefore developed programmes to build on this regeneration potential through both investment in Creative industries support and the fostering of cross-sector collaborations and the promotion of creativity and innovation in wider business sectors.

The South West Design Forum has been established as the lead body for driving the aspirations of the design sector through connecting sub-regional and cultural agencies, national design bodies, Higher Education institutions and other key public and private sector organisations. There are over 7700 creative students in the South West and the Media School at Bournemouth University and the Arts University College Bournemouth are centres of excellence for the professionally based Higher Education that they offer in to the creative industries.
In the context of this growing strength of the Creative industries sector in the South West of England, there is a lack of awareness of how the EU supports them, both through policy development and through the funding programmes. 
The morning session will therefore outline the EU policy context and how the business and education sectors in the region are influenced by and support this. It will also present how the European Enterprise South West can help companies to innovate through European information and partnership. 
The afternoon session will be organised through three workshops dedicated to EU funding programmes targeted at the Creative industries: 
1) Lifelong Learning programme, looking at the Leonardo da Vinci for vocational training, Grundtvig for adult education and Erasmus for Young Entrepreneurs programme; 
2) MEDIA and Culture programmes; and

3) Territorial cooperation programmes (previously known as Interreg).
 
Each workshop will consist of a presentation on the relevant programme, a presentation with a case study of how the programmes have been used to fund creative projects and time for questions and answers from the audience.  
2. Objectives of the day 

· This event has four main objectives:

1) To provide participants from across the South West of England with an overview of the EU policy framework and funding programmes in support of the Creative industries sector; 

2) To illustrate how the South West business and educational support for the Creative industries goes in line with the EU policy framework for growth and jobs;

3) To illustrate how it is possible to participate in EU funded projects through cases studies of past projects from the South West and the UK; and
4) To give participants the opportunity to discuss potential project ideas they have for these programmes and receive technical advice and feedback from experts in this field.

· The structure of the programme reflects each of these objectives:

1) Presentations by the European Commission and EU funding programmes national contact points – to provide an overview of the EU policy framework and funding programmes;
2) Presentations by the South West of England Regional Development Agency, South West Design Forum, Enterprise Europe South West, Arts University College Bournemouth and University of Bournemouth – to illustrate how the South West business and educational support goes in line with the EU policy framework;
3) Presentations of case studies of past Leonardo da Vinci, Grundtvig, Erasmus for Young Entrepreneurs, MEDIA and Interregional Cooperation projects – to illustrate how it is possible to participate in EU funded projects; and
4) Workshop sessions in the afternoon with national contact points and case study experts - to give participants the opportunity to discuss potential project ideas.

3. Target audience
The event is free of charge and is open to all organisations in the South West, with up to 80 participants expected. The audience will be drawn from a cross-section of organisations across the region, including the creative businesses themselves, as well as representatives from the local authorities, Higher Education institutions and regional support organisations. The list of participants will be made available to speakers ahead of the event.

We are expecting the level of knowledge and understanding of the EU policy and funding framework amongst the participants to be very mixed. However, as there is little awareness of EU funding programmes, we would ask speakers to start with a very basic introduction to their funding programmes. We expect that the businesses attending the event to have already attended presentations given by the regional bodies, so we would request that the focus of the presentations are on how the EU policy framework is being translated into action at the regional level (see below).
4. Structure of the day

The event will last for one whole day, starting with registration at 9:30am and closing at around 4.45pm. It will be split into two main sessions: 

1) A plenary session in the morning, focusing on the EU policy framework for the Creative industries and how this is translated into action at the regional level in terms of business support from the public and educational sectors; and

2) Three workshops in the afternoon, focusing on EU funding programmes.
· The morning session will consist of the following presentations:

John McBride, Chief Executive, Borough of Poole (TBC) 15 minutes
John will welcome the participants and introduce the speakers to Poole for the event. He will speak briefly about the Borough of Poole’s involvement in supporting the Creative industries, including the work through the Multi Area Agreement and the local universities, and stress the importance of engagement with international partners through international programmes.

Mette Quinn, Policy Officer, Support for Innovation, DG Enterprise and Industry, European Commission 20 minutes
Mette will outline the EU policy context in support of the Creative industries. She will cover the development of the EU 2020 Strategy for Growth and Jobs, the upcoming Innovation Act and how it will support the Creative industries in Europe. She will also present the upcoming Green Paper on Cultural and Creative industries, which should be presented by DG Education and Culture in April. Much of the policy set at EU level is carried out at local and regional level, thus this presentation will set the context for the following presentations, which will demonstrate how creative businesses are being supporting on the ground.

Ian Durston, Head of Business Link operations, South West of England Regional Development Agency 15 minutes
Ian will cover the economic development side of the Creative industries. He will give a brief overview of how Business Link supports creative enterprises to start, run and grow through programmes such as Designing Demand. He will speak about how this supports the growth of the Creative industries sector, with focus on job creation and encouraging companies to innovate. He will also look at how the South West RDA is fostering cross-sector collaborations and use the creativity inherent to the Creative industries to support other businesses to improve productivity. This will follow Mette’s presentation on the EU policy framework for Growth and Jobs and the upcoming Innovation Act.

Roger Proctor, South West Design Forum 15 minutes
Roger’s presentation will focus on how the South West Design Forum is supporting EU, national and regional policy and strategy. He will present the needs of the Design sector in the region, in order to ensure the innovation and growth needed to remain competitive on a global scale.

Peter Roxburgh, Business Advisor, Enterprise Europe South West (TBC) 15 minutes
Peter will present how the Enterprise Europe South West supports companies in the creative sector to internationalise through engagement with the European single market and access to the EU’s Seventh Framework Programme for Research & Development.
Stuart Bartholomew, Principal, Arts University College Bournemouth 15 minutes
Stuart will present how the Arts University College Bournemouth works with businesses in the South West to provide creative and design solutions. He will also cover the vocational training and short courses offered to businesses and how this helps them to innovate and grow. The contribution of the AUCB to the sub-regional strategy on creative industries will also be covered.
Stephen Jukes, Dean of Media School, University of Bournemouth 15 minutes
Stephen will present the University of Bournemouth’s professionally based Higher Education for the media and communications industries. As one of the leading media schools in Europe, Stephen will present how its excellent employment and research record has been achieved through close links with industry. The role of the University of Bournemouth in promoting the Creative industries sector in the sub-region will also be covered.
· The afternoon session will consist of three workshops:

1) Lifelong Learning programme

Facilitator: Clare Breen, European Officer, South West UK Brussels Office (TBC)
Expert: Mike Trueman, Project Manager, UK National Agency ECOTEC – Leonardo da Vinci and Grundtvig programmes (confirmed)
Case study: Terry McGahan, Vocational Programme Manager, Tellus Limited

The workshop will start by a 25 minute presentation by ECOTEC on the Leonardo da Vinci and Grundtvig programmes, followed by a 20 minute presentation by Terry McGahan on how Tellus limited has been involved in Leonardo da Vinci, Grundtvig and Erasmus for Young Entrepreneurs projects for the creative industries. This will be followed by Questions and Answers from the audience, facilitated by Clare Breen.

2) MEDIA and Culture programmes
Facilitator: Jacob Salder, Senior Economic Development Officer, Borough of Poole

Experts: MEDIA Desk UK and Geoffrey Brown/Christoph Jankowski, Cultural Contact Point UK
Case study: Judith Noble, Arts University College Bournemouth
The workshop will start with a 20 minute presentation on the MEDIA programme, followed by a 20 presentation on the Culture programme. A 15-minute presentation will then be given on a past-funded MEDIA project, Four Corners. This will be followed by Questions and Answers from the audience, facilitated by Jacob Salder.
3) Territorial Cooperation programmes
Facilitator: Mette Quinn

Expert: Paula MacLachlan, National Contact Point for the North West Europe Programme

Case study: Creative Metropoles, Birmingham City University Corporate Development Centre (TBC)

The workshop will start with a short presentation to give an overview of what Territorial Cooperation programmes are and which priorities within them are best suited to creative industries projects. This will be followed by a presentation about transnationality and how to ensure that a project is truly transnational. A case study project for the Creative industries will then be presented to explain how these programmes can work at a local level. This will be followed by Questions and Answers from the audience, facilitated by Mette Quinn.
Please note that the workshops on the Lifelong Learning and Territorial Cooperation programmes will run twice. The workshop on the MEDIA and Culture programmes will just run once.

Experts from the National Contact Points are asked to cover the following points: 

· General and specific objectives of the programmes they are covering;
· Activities that can be supported;
· Partnership requirements;
· Levels of funding available;
· Award criteria;
· How to apply; and
· Role of the national Contact Points

Each case study presentation should give a positive image of the opportunities under EU funding programmes. However, we would like a complete picture of the challenges that prospective applicants have to face. It would therefore be useful to present some of the potential pitfalls and how these can be avoided. The following points should be covered in the presentation:

· How did you become involved in the project and how did you find partners?

· What is the nature of the participation?

· What funding did you receive and which activities has this paid for?

· What are the benefits and challenges of being involved in a project?

· How much resource was needed to apply, draw up the contract, deliver and disseminate the project?

· Which support was available?

· How is the relationship with the project partners?
· What was the impact/output/legacy of the project (the ‘so what’ aspect)? 
· Would you get involved in the funding programmes again?
For the Question and Answer session, in order to ensure the workshops remain interactive, the moderators will have a series of prompt questions/areas of discussion, which will tease out the types of information that potential applicants may want to have. We think these issues are likely to be the following for each workshop. However, specific questions may be relevant for each workshop:

· Developing a Strategy for involvement in the relevant programme;
· Different types of participation for different institutions;
· Target beneficiaries;
· Application process (including future calls/calendar, financial issues, contractual process etc);
· Working with and finding European partners;
· Cost/benefit analysis about getting involved in EU projects;
· Organisational commitment;
· Management of project and delivery; and
· Support available.
· Managing compliance and funding ‘freedoms’ 
� Please note that the Lifelong Learning and Territorial cooperation workshops will be run twice in the afternoon, whereas the MEDIA and Culture workshop will just run once.
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